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Adtech Boom!



Year 2021 Watershed Moment For Indian Equities

The Year 2021 is indeed a watershed moment for the Indian 

equities! The Benchmark equity indices are up more than 23 per 

cent for the year, while midcap and smallcap indices are up 44 per 

cent and 53 per cent, respectively.

The dematerialized accounts of the two primary depositories – 

CDSL and NSDL – were at 77.7 million at the end of November from 

around 40 million in March 2021. The number has risen nearly four-

fold from the 21.2 million accounts in February 2020.

While the foreign investors have started profit booking in Indian 

stock market, there has been a tsunami of retail investors have 

entered in hoards! Armed with their mobile broking services, the 

retail investors have seen their investments more than double in 

less than a year during the current calendar year. 

The retail investors have invested  over Rs 90,000 crore in 2021 

through September 30! The bourses suggest that number may be 

closer to Rs 1 lakh crore in the latest data!

Last year, the FPIs had invested close to Rs 1 lakh crore in the 

secondary stock market on the presumption that India will bounce 

back quickly when compared to other economies from suffering 

from covid pandemic. However, the rapid rise in valuatons has made 

India expensive emerging market (EMs). Even after correction, 

the MSC India index is trading at a premium of of over 50% MSCI 

Emerging Market.

With household savings on a rise owing to lack of spending in 2020s, 

investors had diverted their funds into stock markets to earn 

additional returns. When compared to the stock markets, both the 

real estate prices and fixed deposits appeared unattractive. 

Owing to a surge in participation by retail investors, there has been 

a tremendous amount of growth in online brokerage firms like 

Upstox and Zerodha. The valuation of Groww, for instance, has 

tripled from US$ 1 billion in last November to US$ 3 billion in 2021!
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Weee Recycle Responsibly

NOV - DEC 2021

Any waste management is a service to the 
Nature  & the  Nat ion ,  proper  was te 
management in some parts of the World and 
other way round in the rest has the same 
adverse impact Globally. Air & Water does not 
ow as per the boundaries of the respective 
Nations but move around the Globe like a 
free bird. Polluted air & water in one or more 
countries, hampers health of every human 
being & other life, the level of impact may vary 
but for sure.   

Whether e-waste collection& disposal is really 
a big challenge? When a few hundred 
companies can produce electrical & 
electronic devices which is eventually equal to 
the quantum of e-waste then why can't a 
couple of thousand e-waste recycling facilities 
can collect &process this waste to Reproduce 
Natural Resources for onwardconsumption. 
As per my calculation, we just need 2000 
Recycling Facilities Globally to process 
25,000 MT each to address the entire 
quantum of e-waste generation of 50 million 
M T.  A n d  i f  y o u  g o  b y  t h e  r e c e n t 
announcement of a joint venture in India, this 
JV proposes to process 200,000 MT of e-
waste per annum, in that case, we just need 
only 250 facilities globally. 
I admit that there is something wrong in the 
above ideal model, otherwisehow come most 
of the e-waste in the developed countries goes 
in to land ll and similarly most of the e-waste 

is being handledin a polluted manner in the 
developing countries? 

On analysis, you will also nd that the 
Responsibility of Collection of end of life items 
till Recycling has not been very clearly dened 
and regulated, secondly Environment & 
Ecology friendly waste management has cost, 
obviously no one wants to incur such 
expense. 

We all need clean air, clean water & hygienic 
food and the funny part is, we keep paying for 
all these, which were literally available at no 
cost. Had we effectively regulated & incurred 
costs for the disposal of our wastes, there 
would not have been need to pay for clean air 
& water!! If it sounds theoretical, please recall 
the pick period of Pandemic, what the 
situation was & we were ready to pay any 
thing & everything to buy oxygen.  

If we talk more precisely about E-waste 
Generation, Collection & Extraction of all the 
ingredients from the present 3.2 million MT of 
e-waste generated annually in India, we may 
notice the following unique features:

Steps taken to Transform Tech-Trash in 
India:

E-waste Management Rules became 
completely effective in 2018.
Having globally accepted concept of 
Extended Producers' Responsibility.
With Targets & Deposit Refund Scheme.
Bulk Consumers are responsible to 
maintain records of e-waste generation & 
disposal.
More than 400 entities registered with 
SPCBs, to provide one or all the services 
from collection till recycling.
With an overall capacity of 10,00,000 
MTPA to process.
Quantum of e-waste collection increased 
almost 10 times in the last three years!
Most of the e-waste is being collected by 
the participants serving to Producers. 

BK Soni (CMD),  
Shashank Soni (Director), 

Eco Recycling Ltd
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Points under discussion:

Authorisation to the Dismantlers / 
Recyclersshould be linked to technical & 
nancial capabilities of the entity.  
Government should provide Land and 
Subsidy support to the formal sector 
Stricter implementation of EPR Targets & 
Compliances.
Digitization of the collection / dismantling 
& recycling documentation-Block Chain 
Technology may be used for the same, 
right from Production till Recycling.
GST on purchase of e-waste should be 
equal to the nished goods sold by the 
recyclers, to avoid evasion by the informal 
traders.
To  p r o v i d e  R e c y c l i n g  &  Wa s t e 
Management an Industry Status and 
provide Production Linked Incentives for 
E-Waste Recycling.

Eco Recycling Ltd (Ecoreco), India's rst and 
leading professional E-waste Management 
Company that has set industry benchmarks 
time and again with its innovative and 
environment friendly disposal practices, 
provides an end to end seamlessly integrated 
solution for e-waste management to 
Multinational Companies (MNC), Indian 
Multinational Corporates (Indian MNC), 
Retai lers, Bulk Consumers, Original 
E q u i p m e n t  M a n u f a c t u r e r s  ( O E M ) , 
Government Departments, Households, 
Educational Institutions and all other entities 
willing to discard their e-waste in an 
environment friendly manner.Ecoreco is 
being recognized as the leader and a 'go to' 
rm in the Indian e-waste management 
industry. Ecoreco has established market 
leadership through its innovative ideas, pan-
India reach, on-site services and seamless 
movement of e-waste from the door step of 
the client till the last ritual of the hazardous 
waste and that is the reason why customer 
says “Ecoreco KarwayaKyai” (a synonym to e-
waste recycling).

To meet the international standards and 
globally accepted best practices, Ecoreco 
imported technologies from US, Europe and 
Japan. It is equally proud to share that, 

Ecoreco has developed its in house 
technologies for recovery of Precious& Rare 
Earth Metals from the complicated e-waste 
also invented an awarded winning Recycling 
on Wheels Facilities for Data Destruction and 
Lamp Recycling for on-site and off-site 
services amongst other value-added services. 
Today, Ecoreco boasts of a unique business 
model that has evolved to meet changing 
customer needs and regulatory requirements 
of India's e-waste management industry. 

Ecoreco is an ISO 9001, 14001, 27001 & 
45001, R2 & NAID Certified Company. 
Ecoreco is the first company registered by 
the CPCB & authorised by the MPCB. Eco 
Recycling Ltd is the only company listed 
on the BSE in the e-waste management 
segment. Ecoreco is proud to have 
received several awards from FICCI, 
Lockheed Martin, DST, CII, Sankalp, 
Municipalika amongst many other 
prestigious ones. 

B.K.Soni, Chairman and MD
w w w . e c o r e c o . c o m
bksoni@ecoreco.com

https://ecoreco.com/
https://ecoreco.com/
mailto:bksoni@ecoreco.com
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Coal shortage leads to revival 
of companies like Gayatri 
Tissues

BUY SIDE & SELL SIDE NOV - DEC 2021

A post-pandemic surge in manufacturing has 
spiked demand for power leading to a 
shortage in coal. This is where while power 
companies are in limelight, and even trading 
companies like Gayatri Tissues & Papers Ltd 
too are nding an opportunity to revive its 
operations through import of coal.

There has been a change of guard at Gayatri 
Tissues recently. The new management, 
under the dynamic leadership of Nanchraiya 
Shivarama Krishna P is quite optimistic on 
company's revival through the coal trading 
business to begin with before it gets into coal 
mining going forward. 

As the country's economy picked up after the 
second wave, demand for power shot up but 
production did not. There has been a surge in 
electricity consumption, it witnessed a jump of 
over 17% in the last two months alone 
compared to the same period a year ago.

India's agship company in coal, Coal India 
alone accounts for 83.26% of coal production 
in the country. The dispatches of coal are up 
20.6% year-on-year for the April-September 

period however the demand is still higher. 

The daily consumption of electricity has 
crossed 4 billion units per day. Since coal 
generates about 70% of India's electricity, 
there has been a shortage in coal. Despite 
being the fourth-largest coal reserve globally, 
India is the second-largest coal importer in 
the world. 

Industry Scenario

With the launch of the National Mineral Policy 
2019 and the Mines and Minera ls 
Development and Regulation Amendment 
Act 2021 India present a major   opportunity 
for investors. The   Metals   and Mining sector 
in India is expected to witness a major reform 
in the next few years, owing to reforms such 
as Make in India Campaign, Smart Cities, 
Rural Electrication, and a focus on building 
renewable energy projects under the 
National Electricity Policy as well as the rise in 
infrastructure development. 

The production levels of important minerals   
in   March   2021    were: Coal 960 lakh 
tonnes. 19   coals blocks were auctioned in 
2020 for commercial mining. The total 
expected   revenue from these mines is 
around INR 7,000 cr with a combined peak 
capacity   of   51 MPTA. The second tranche 
of auction for commercial coal mining 
offered 67 mines for sale of coal was done in 
March 2021. 

Growth Drivers

Cost advantage in steel and alumina 
production conversion
Rising demand from infrastructure and 
transportation sectors Schemes such as 
Housing for all by 2022 and expansion of 
railway network
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Unexplored mines Only 20% of the total 

reserves have been mined till now
Suppor t i ve  governmen t  po l i c i e s 
Permission granted to captive mines to 
sell coal in open market

Atmanirbhar Bharat Abhiyan Production 

Linked Incentive scheme in specialty steel 

sector has been introduced under 

Atmanirbhar Bharat 3.0 package

Single Window Clearance Portal A unied 
platform that facilitates the grant of 
clearances and approvals required for 
starting a coal mine in India

The Certication in Investor Relations empowers participants to understand companies 
domain and effectively communicate with Institutional Investors and Research Analysts 
thereby improving the Shareholders Wealth
Important highlights of the 1 month programe include 4 weekly interaction with different 
Industry Leaders, Study Material, CD, Online exam and Joint Certication Programe with 
BSE Institute.

About Us:
Investor Relations Society a member in Global Investor Relations Network, also holds 
Annual Investor Relations Awards for India Inc. It has so for associated itself with entities like 
BSE, Bloomberg, BNY Mellon, KPMG, Thomson Reuters and Deutsche Bank.
BSE Institute is a wholly owned subsidiary of Asia’s oldest and World’s fastest stock 
exchange The Bombay Stock Exchange (BSE)

For enquiries contact: 

Email: ir@ir-india.com
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Crypto, The Necessary Evil ?!

ASOK CHATTOPADHYAY 
FCMA 

CRYPTO! The sound becoming louder d a y b 
y d a y a n d n o country in the world can stay 
away for long. Some countries have already 
adopted, some have just added as another 
investment option and some are still weighing 
the pros and cons. Crypto currencies have 
come a long way since its inception in 2009.
Before we discuss about the prospects of 
Crypto whether it will take shape of a currency 
replacing the gold standard currency, or will 
simply be another investment option, let us 
have a quick look at the Gold standard and 
how it functions at present day.
Currency coins were introduced by countries 
considering the gold reserves in the country. 
Thus, while changing to a currency system 
from the age-old barter system, a commodity 
was considered to be the bench mark. Gold 
had been chosen because it is the most 
valuable one. The total currency circulated in 
the market is equivalent to the gold reserves 
of that country. This was easy for cross border 
valuations and exchange system.
The money supply and purchasing power of a 
country is then dependent on the quantity of 
Gold the country holds and it is natural that 

gold will ow from one country to other on the 
basis of purchasing power of that country. A 
country which is balance of payment surplus 
will expect Gold inow and its money supply 
will improve resulting in the increase in price 
which will be less attractive to others and 
eventually settle the Trade Balance. When a 
country is having Balance of Payment Decit, 
the reverse mechanism will happen.
This was an automated process but some 
countries started issuing duciary currency. 
These were not 100%. backed by gold but are 
tied to the gold standard. This gave rise to 
'limping gold standard' which benetted the 
central banks with the added advantage of 
revalue or devalue their currencies (by 
adjusting the gold standard percentages) and 
improve the balance of payment situation 
and exchange rate determination. Thus, A 
currency is created by the central bank of that 
country which has the element of TRUST and 
underlying security which dominates over the 
transactions.
So, where do the crypto ts into this ? The 
proponents of crypto argue that this eliminate 
the need of a central bank and people need 
not to trust any bank or individual other than 
the system. But one thing is certain that there 
has to be complete faith and trust upon the 
system which is Cryptography technology 
which is used to create, validate a transaction 
and maintenance of a digital ledger to keep 
track of the use of each crypto assets. The use 
of encryption gives the crypto assets a similar 
level of privacy as bank notes. They are as 
light and can be easily transferred to any 
country without any expense or exchange 
rate.
Investors purchase Crypto assets in exchange 
of cash or gets transferred through exchange 
of goods or services. It is something like 
raising fund without going through the 
regulatory process. While there are 
advantages of a exible and technologically 
advanced method of funding and investment 
options available, one need to be wary of 

BUY SIDE & SELL SIDE NOV - DEC 2021
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fraud and misrepresentation. Already 
established crypto assets are mainly 
purchased for the purpose of investment and 
limited number of coins and sporadic 
demand makes it more volatile in price as we 
have experienced so far.
The crypto assets exist only in cyberspace and 
there are three important point of contacts : (i) 
Direct use for payment of goods and services 
over the internet. (ii) Investment products in 
the mainstream nancial system which are 
linked to the valuations of crypto assets. (iii) 
Crypto exchanges-where crypto assets are 
traded.
Thus, considering the advantages to a 
exible, technologically advanced method of 
funding innovations, it would be a mistake to 
dismiss all these as eeting fads. It may prove 
to be a better, cheaper and more competitive 
ways of investment and transaction method. If 
the risks are properly managed, it may 

turnout to be a new funding tool and small 
businesses may nd it innovative to fund their 
capital requirements. In any case, the 
t e c h n o l o g i c a l  a d v a n c e m e n t s  a n d 
developments will be useful for range of other 
purposes like - distributed ledger technology 
has given advancement in many sectors and 
applications.
Crypto assets are growing in size, complexity 
and interconnectedness day by day and a 
sound nancial system need to be ready to 
assess its effect on the country's nancial 
stability. Potential targets can be - payment 
systems, banks, nancial institutions and 
nancial infrastructures. There should be 
regulations to examine the potential risks to 
the stability of nancial system, integrity of 
markets and protection of investors and 
money laundering and terrorist nancing. 
Regulators need to have a forward thinking 
and putting in place a framework that is 
sufciently adaptable.
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Global Trends In Adtech Industry

Peshwa Acharya, 
President and Chief Strategy Officer, 

Brightcom Group Ltd

Though the global advertising industry is over 
100 years young, the digital advertising 
industry has been around for only about 25 
yrs.However, it is only in the last 10-15 yrs that 
it has raced ahead and is fast leaving behind 
the traditional players.  In 2021, the digital 
advertising stands at a colossal USD 350 
billion mark, accounting for more than 60% 
of the total advertising spend and slated to 
almost double its size in the next three years, 
reaching USD 650 billion by 2024. 

Of the USD 350 billion market size, 
aroundUSD 140-150 billion is in North 
America, while USD 120-130 billion comes 
from Asia Pacic. This puts into context the 
signicant market share held by digital giants 
l i ke  Googleand Facebook.  Google 
alonerakes in USD 147 billion inadvertising 
revenue.In terms of users,3.5 billion people 
useFacebookin a month.In other words, 45% 
of all humans in the world use Facebook at 
least once a month!
So, who are the different players in the Adtech 
industry? 

1. Media, agencies, brands 
       and publishers 
2. Agency trading desks – DSPs (or 

demand-side platforms), exchanges, 
ad networks 

3. Supply-side platform or SSPs, Data 
Management Platforms or DMPs, other 
data aggregators

4. Advertising networks – horizontal and 
vertical 

5.  Measurement andanaly t ics ,  re 
targeting, creative optimisation, media 
attribution

6.   Data suppliers. 

Globally, some of the trends that are shaping 
the Adtech industry are:
Aggressive digitisation across Sectors
Almost every business andbrand today is 
going digital at an aggressive pace with 
heavy investments in digital marketing, led by 
health & wellness, food , entertainment, and 
entertainment. 

Growing digital engagement

The fast and furious pace of this digital 
transformations becomes clearer when we 
consider the importance and role of digital 
engagement. People today use the internet to 
communicate, shop, and leisure activities. It 
has become the default platform for almost 
every function across the world, both in the 
developed and emerging economies . 
Considerthese statistics of daily active users in 
India (in millions):

The Adtech ecosystem consists of a mix of 
traditional as well as more new age players 
including:

BUY SIDE & SELL SIDE NOV - DEC 2021
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JAN. 2020. AUG 2021. PEAK.IN  18 MONTHS 

FLIPKART

    AMAZON. 

PHONE PE

ZOMATO

    SWIGGY

HOTSTAR

MX TAKA TAK

28 

35

41

8

6

35

68

49

54

82

11

9

24

55

65

70

83

11.2

9

78

79

The above data indicates how consumers have embraceddigital businesses, and 
digital media consumption.With growing number of users and platforms, we expect 

these numbers to increase in India, and globally, in the next few years . 

Emergence of DTH/DTC
We are now seeing a wider prevalence of 
direct-to-home (DTH)anddirect-to-consumer 
(DTC) business models where brands sell 
directly to the consumer, cutting out 
middlemen. Even legacy and established 
corporations with a loyal consumer base are 
reinventing themselves with DTH/ DTC. 
MNCs like Reckitt, Procter & Gamble, Kellogs, 
Unilever, and closer home Marico, are 
increasingly opting to advertise digitally, 
following it up withend-to-end digital sales.   

Increasing digital sales in CPG/FMCG 
T h e  c o n s u m e r  p a c k a g e d  g o o d s 
(CPG)andFast Moving Consumer Goods 
(FMCG) industries that have traditionally 
relied on TV advertising,saw their DTC / e-
commerce sales almost doubling during the 
pandemic period.Some are at 8-15 % levels 
g l o b a l l y  t h r o u g h  D i g i t a l  /  E 
commerce.Consequently, both industries 
elevated their digital marketing spends with 
the CPG industry spending by 5.2% in 2020, 
signicantly higher than overall digital ad 
spend growth of 1.7%. Its digital ad market 
share also went from 14.4% to $19.40 
billion.This trend is expectedto continue post 
pandemic

I also wanted to share with you a very 
interesting insight from a Large Transnational 
Pharma company CEO in a large emerging 
marke t .  Du r i ng  t he  Pandemi c  t he 
organization had taken the decision that all 
their Pharma / Medical representatives must 
meet the doctors / physicians virtually, and 
they executed this with effective digital & 
technology support. Actually, instead of any 
issue actually their productivity doubled, ie 
nos of effective meetings doubled.  

Automation through programmatic 
advertising
D i g i t a l  a d v e r t i s i n g  t o d a y  r e l i e s 
onprogrammatic advertising, an automatic 
process for buyingand optimising digital 
campaigns. It is designed to replace human 
negotiations with Machine Learnings & AI 
optimizations. The goal is to increase 
efciency and transparency for both the 
advertiser and the publisher. This is done 
through real time auctions where the adverts 
are bought at the same time as the visitor 
visits the website / app. Big Data, AI,and ML 
are increasingly being used to identify best 
bids and smart algorithms. The result is that 
bidding on advertising happens in an almost 
automatic process and users sees the winning 
ads as soon as they visit a website. 
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Increasing regulations 
As the digital ad industry becomes more 
powerful, we are also seeing increasing 
interventions by regulatory bodies. For 
instance, handling of customer data must be 
GDPR-compliant. Another tricky area is 
revenue and taxation. As global industries 
with trans-national operations, these issues 
have gained increasing interest from different 
governments. With these platforms and 
technologies becomes even more powerful, 
we can expect this scrutiny to intensify in the 
coming years. 

Stress on standardization
As the industry now sees increasing digital ad 
adaption, there have been moves to introduce 
and impose metrics standardization, 
especially from the brand / advertiser point of 
view. It is no longer just about impressions, but 
the quality of view / impressions.Thus, the 
new metric is 'viewability'. LeadingAdtech 
companies and platforms today suggest best 
practices and ways to enhance viewability. 

Upgrading to 5G
Digital advertisers have been gearing up for 
the powerful potential of 5G advts. It can help 
them deliver high-quali ty interactive 
experience across platforms, giving them the 
power to reach through connected devices. It 
can also help in personalisation through 
more accurate data collation. The biggest 
potential lies in video advertising and its 
intersection with AR-VR technologies. Together 
these technologies can create powerful 
immersive experiences that can revolutionise 
advertising, transporting the viewer to a 
chosen environment and doubling up the 
message with the experience.

One of the biggest issues of digital 
advertising., which I think would be solved 
would be Advt frauds by BOTS, which rob the 
clients/ brands of their dollars, and also the 
high quality publishers . In this context, it is 
important for agencies, clients to use 
reputable advt network, whose reputation 
would be on the block , if advt fraud is. 

Discovered.  Also as a Senior Marketing / 
Brand professional, my view point is that as 
Brands use more focused Vertical networks 
rather than Horizontal networks, this would 
b e  r e d u c e d  .    

TV also becomes digital

It is now increasingly clear that TV is losing its 
dominance as the medium of message. 
However, despite the prediction of its demise, 
it's nowhere near its end. In fact, like other 
industries, it is also going digital. Known as 
CTV or connected TV, it allows the viewer to 
watch digital products and services rather 
than LTV or linear TV . 

Evolving contextual advertising

Contextual advertising has further evolved, 
thanks to incredibly fast AI-based algorithms. 
It is no longer utilised only for websites or text 
ads,we are now seeing it increasingly 
ind ig i ta lv ideo adver t i s ing.  Leading 
advertisers are taking the initiative to back up 
their contextual advertising with highly 
personalised targeting, using an ad message 
which uses the ad story to connect rather than 
sell directly to the consumer. Forinstance, 
australia.com targets users watching travel 
videos of Australia, New Zealand travel and 
other destinations. The ad itself is a narration 
of a personal experience, creating a direct 
connection, instead of aggressive selling. 

The Adtech industry is on the cusp of rapid 
growth, with new inexion points being 
created that includevideo advertising, audio 
advertising, and 5G roll out.It is my strong 
belief that as the industry moves towards 
programmatic and more AI-ML technology 
based solutions,  some of the large Adtech 
companies from the Asia-Pacic regions with 
their inherent technology strengths would be 
at the ideal position to make a purposive 
impact in the global ad tech Industry .    
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+91 86248 10430

Email: ir@ir-india.com

For Information 
Email: ir@ir-india.com



Launching soon...



www.irsocietyindia.com


